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1. Syllabus as per Choice Based Credit System
i) Name of the Programme : S.Y.B.A
ii) Course Code : VGVUAVSE305

iii) Course Title : VSEC Political Science — IlI- Political Journalism :
Practical

iv) Semester wise Course Contents : Copy of the syllabus Enclosed

v) References and additional references : Enclosed in
the Syllabus

vi) Credit structure :

No. of Credits per Semester : 04
vii) No. of lectures per Unit : 15
viii) No. of lectures per week : 04
ix) No. of Tutorial per week : NA

2. Scheme of Examination :

(i) Semester End Exam: 60 marks (4 Questions of 15

marks )

(ii) Internal Assessment 40 marks:

- Test 15 marks
- Project/ Assignment 15 marks
- Class Participation: 10 marks

3 Special notes, if any : No



4 Eligibility, if any : As laid down in the College

Admission brochure / website 5 Fee Structure : As

per College Fee Structure specifications 6 Special

Ordinances / Resolutions, if any : No

The Kelkar Education Trust’s

V G Vaze College of Arts, Science and Commerce

(Autonomous)

Programme: SYBA Semester: Il

Course : VSEC Political Science— Il Course Code :VGVUAVSE305

Teaching Continuous Internal Assessment End Semester Total
Scheme (CIA) 40 marks Examination
(Hrs/Week)
L{T|P|[C|CIA-1 |CIA-2 |CIA-3 |CIA-4 | Lab Written
313|-]- 15 15 10 - - 60 100
Max. Time, End Semester Exam (Theory) - 2Hrs.

Prerequisite 1. Basic knowledge of the concepts of news,
reporting and political journalism.

1. To develop a comprehensive understanding of basic concepts in news writing.

2. To cultivate proficiency to comprehend headlines, headings, and content,
including political columns and editorials.

3. To orient students to journalistic guidelines and censorship.




4. To enable students to understand professional ethics of journalism.

5. To familiarize the students with online news portals and periodicals.
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Unit Mod Content Lectures
No. ule
No.
1 1. News Writing - |
1.1 1.1 Basic concepts, Types of News.
1.2 1.2 Headlines, Headings, Content, Editorials, Political
Columns.
2 2. Professional Ethics
2.1 2.1 Fake News, Misinformation, Disinformation
2.2 2.2 Censorship and Journalistic Guidelines
3 3. Media and News (Case Studies)
3.1 3.1 Online News Portals
3.2

3.2 News analysis- Periodicals

Total No. of Lectures

Vice-Chancellor Nominee —Dr. Harshad Bhosale

Tutorial Activities: Students’ Presentations, Group Discussions, Use of M-learning
and E-learning, Role play, Book Review




The Kelkar Education Trust’s
V G Vaze College of Arts, Science and Commerce

(Autonomous)

Sr. Description
No.

1 Module 1.1, 1.2
Presentations, discussions , ICT-enabled sessions

2 Module 2.1, 2.2
Presentations, discussions , ICT-enabled sessions

3 Module 3.1, 3.2
Presentations, discussions , ICT-enabled sessions

—

Duration: 2 hours Marks: 60

Q.1 Essay type (Unit 1) 15 marks

Q.2 Essay type (Unit 2) 15 marks

Q.3 Essay type (Unit 3) 15 Marks

Course Outcome

After the completion of the course, students will able to

CO1 Demonstrate a solid understanding of basic concepts in news writing.




CO2 Develop proficiency in comprehending headlines, headings, content,
editorials and political columns

CO3 Adhere to journalistic guidelines and censorship.

CO4 Understand professional ethics of journalism.

CO5 Create effective blogs and online articles.
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Syllabus for SYBA
(June 2024 Onwards)
Program: B.A.
Semester 4

Course Title: Political Advertising

Course Code Paper Title Credit

VGVUAVSE405 VSEC Political Science - 1l
Political Advertising
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1. Syllabus as per Choice Based Credit System
i) Name of the Programme : S.Y.B.A

ii) Course Code : VGVUAVSE405




iii) Course Title : Political Science — II- Political Advertising
iv) Semester wise Course Contents : Copy of the syllabus Enclosed
v) References and additional references :

Enclosed in the Syllabus

vi) Credit structure :

No. of Credits per Semester : 04
vii) No. of lectures per Unit : 15
viii) No. of lectures per week : 04
ix) No. of Tutorial per week : NA

2. Scheme of Examination :

(i) Semester End Exam: 60 marks (4 Questions of 15

marks )

(i) Internal Assessment 40 marks:

- Test 15 marks
- Project/ Assignment 15 marks
- Class Participation: 10 marks

3 Special notes, if any : No

4 Eligibility, if any : As laid down in the College
Admission brochure / website 5 Fee Structure : As
per College Fee Structure specifications 6 Special
Ordinances / Resolutions, if any : No

The Kelkar Education Trust’s
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(Autonomous)

Programme: SYBA Semester: IV
Course : VSEC Political Science— Il - Political Advertising

Course Code : VGVUAVSE405

Teaching Continuous Internal Assessment End Semester Total
Scheme (CIA) 40 marks Examination
(Hrs/Week)
L{T|P|C|[CIA-1|CIA-2|CIA-3 |CIA4 | Lab Written
313(-1- 15 15 10 - - 60 100
Max. Time, End Semester Exam (Theory) - 2Hrs.

Prerequisite 1. Basic knowledge of the concepts of political advertising

1. To develop a comprehensive understanding of the fundamental concepts of
political advertising.

2. To examine political advertising in the context of Indian politics, understanding
the cultural, legal, and regulatory frameworks that shape its dynamics.

3. To explore traditional media channels used in political advertising, such as
television, radio, and print, analyzing their strengths, limitations, and audience
reach.

4. To investigate the role of social media platforms in contemporary political
advertising.

5. To acquire hands-on skills in creating impactful political posters and banners
using popular digital tools such as PowerPoint (PPT) and Canva.




6. To develop proficiency in designing political flex materials using industry-standard
software tools like Photoshop and CorelDRAW.

The Kelkar Education Trust’s
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(Autonomous)
Unit | Mod Content Lectur
No. ule es
No.
1 1.Political Advertising
1.1 1.1 Basic Concepts
1.2 1.2 Political Advertisement : Indian Perspective
2 2.1 2.Tools of Political advertising
2.2 2.1 Traditional Media
2.2 Social Media
3 3. Advertising: Practical component
3.1 |31 Making Posters/ Banners in PPT/ Canva.
3.2

3.2 Creating logos, brochures, newsletters and flex in
Adobe Photoshop and CorelDraw

Total No. of Lectures

Vice-Chancellor Nominee —Dr. Harshad Bhosale

Tutorial Activities: Students’ Presentations, Group Discussions, Use of M-learning
and E-learning, Role play, Book Review
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SemestenIVEVSECIPalitical SeiencaliPolitical Advertising [BapERIPaperattern)

Duration: 2 hours Marks: 60

Sr. Description
No.

1 Module 1.1, 1.2 and 1.3
Presentations, discussions , ICT-enabled sessions

2 Module 2.1, 2.2 and 2.3
Presentations, discussions , ICT-enabled sessions

3 Module 3.3
Presentations, discussions , ICT-enabled sessions

4 Module 4.3
Presentations, discussions ,ICT-enabled sessions

Q.1 Essay type (Unit 1) 15 marks

Q.2 Essay type (Unit 2) 15 marks

Q.3 Essay type (Unit 3) 15 Marks

Q.4. Essay type (Unit 4) 15 Marks

Course Outcome

After the completion of the course, students will able to

CO1 Exhibit a deep understanding of fundamental concepts and theories
related to political advertising.




CO2 Apply knowledge gained to assess the strengths and weaknesses of
traditional media.

CO3 Apply information gained to understand the role of social media in
political advertising.

CO4 Develop practical skills in creating persuasive political posters, banners,
and flex advertisements.

CO5 Utilize software tools such as Canva, Microsoft PowerPoint, Adobe
Photoshop, and Corel Draw.
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