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Semester-111
Course .
Course No. of Credits
Code
CORE- VVHT200 : .
MAJOR History of Tourism I 04
Air Transport Essentials 04
CORE- VVATE201
MAJOR
MINOR VVWG202 World Geography 04
OE VFBA229 Basics of Accountancy II 02
Media and Advertising- I 02
VSEC VVMA204
VFCS234/VF g .
AEC CS233 Hindi and Marathi 02
FIELD VVFP207 Field Project 02
PROJECT
Other
CC Activities As selected by students 02
Total Credits in Semester-I11 22




SEMESTER-III

Teaching Continuous Internal Assessment Semester-end | Total
Scheme (CIA) Examination | Marks
(Hrs/Week) 40 marks 60 marks 100
L|T| P | C|CIA1|CIA-2| CIA-3 | CIA-4| Lab Written -
4 - - 4 20 10 10 - - 60 100
Course Title History of Tourism |
Paper DSC-CORE (Maijor 1)
Course Code VVHT200
Total Marks 60 +40 =100
Number of Lectures | 60 lectures of 60 minutes each

Course Objectives:
1. To elucidate the various aspects of the Indian tourism industry.

2.To define tourism and study its scope as well as develop an understanding of the
functioning of tourism in India.

3. To be informed about legalities in Heritage tourism.

Course Outcomes:
On successfully completing this course the learner will be able to:

1. Describe the functioning of the tourism industry in India, Understand the potential of
Heritage Tourism in India and have information about governmental regulations with
respect to the Indian Heritage sites.

2. Explain recent trends in the tourism industry of India.

3. Disseminate knowledge about landmark events in the tourism industry, comprehend
and express lessons learnt in the form of answers, apply the information acquired in
assignments and presentations, examine critically what they have learnt, establish a
connection with present situations and be in a position to evaluate the value of
information acquired.




Syllabus

Module

Details/Texts

Lectures
allotted

Concepts of Tourism
(a) Definition, Scope and Importance of Tourism in India

(b) Development of modern transport in India with special reference
to Mumbai.

(c) Factors promoting Tourism in India

15

Tourist Circuits in India - Swadesh Darshan Scheme
(a) Tourism: Northern, Western, Southern and Eastern circuits
(b) Heritage Tourism: Concept & Tourist Destinations in India

(c) Heritage walks — Concept, Planning and implementation in
Mumbai.

15

Tourism Organizations and Governance in India
(a)Archaeological Survey of India
(b)National Monument Authority

(c) Monuments of National Importance

15

New Trends in Tourism in India
(a) Agro-tourism, Eco-tourism and Medical tourism.
(b) Adventure tourism, Dark tourism and Gig tourism.

(c) Home-stays, Gastro-tourism and Slum tourism.

15

TOTAL NUMBER OF LECTURES ALLOTTED INTHE
SEMESTER

60

Methodology for Internal Assessment:




1.

Point presentation

2. Viva

Reference Material:

Acharya, R.(2007)Tourism and Cultural Heritage of India, Jaipur: RBSA Publishers.
Basham.A.L ,(1967). The Wonder that was India, London :Macmillan Publication.
Basham,.A.L, (2007)The lllustrated Cultural History of India, New Delhi: OUP.
Craven Roy .C.(1976).Indian Art a Concise History, London: Thames and Hudson
Husain, M. (2014).Geography of India. New Delhi: McGraw Hill Education.

E-resouces, as and when required.

BoS Syllabus Sub-Committee Members:

1.

Mrs. Arpita Joshi Gokhale, Coordinator and Assistant Professor, Department of
B.Voc, and Chairperson, BoS, V. G. Vaze College (Autonomous).

Ms Suchitra Poojari, Assistant Professor,Department of B.Voc ,and Member, BoS,
V.G.Vaze College (Autonomous).

Mr.Vikram Darve , Industry Partner and Visiting Faculty,Department of B.Voc ,and
Member, BoS, V.G.Vaze College (Autonomous).

Question Paper Pattern for External Evaluation

Duration:2 Hours
Maximum Marks:60
Instructions:

1.

All questions are compulsory.

2. Each question carries 15 marks.
Q.1 Essay Type (Module 1) 15
Q.2 Essay Type (Module 2) 15
Q.3 Essay Type (Module 3) 15
Q4 Short Notes (Module 1,2,3) 15




SEMESTER-III

Teaching Continuous Internal Assessment Semester-end | Total
Scheme (CIA) Examination | Marks
(Hrs/Week) 40 marks 60 marks 100
L T| P | C|CIA1]| CIA-2 | CIA-3 | CIA-4 | Lab Written -
4 - - 4 20 10 10 - - 60 100
Course Title Air Transport Essentials
Paper DSC-CORE (Maijor 1)
Cc Cod
ourse ~-ode VVATE201
Total Marks 60 + 40 =100

Number of Lectures | 60 lectures of 60 minutes each

Course Objectives:
On successfully completing this course the learner will be able to:

1.Understand the formalities passenger needs to complete at Airport.
2. Understanding regulations and guidelines regarding baggage handling, including

3. Understand the commonly used codes,abbreviations and terms used by industry.
4.Being able to identify different time zones and time differences.

weight limits,prohibited items and mishandling of baggage.

Course Outcomes:
On successfully completing this course the learner will be able to:
1.

2.

Students will understand how streamlined procedures at airports can lead to a
smoother travel experience.

Familiarity with standard operating procedures for baggage handling, resolving
issues.

such as delay,damage & lost baggage.

Good understanding of travel terminology will allow students communicate effectively
with Airlines, Hotels & Travel Agents.

Applying knowledge of time zones in practical scenarios such as understanding flight
schedules, and coordinating global business operations.




Syllabus

Module

Details/Texts

Lectures
Allotted

Basics of Air Travel
a.Departure & Arrival formalities, Transit areas
b.Airline Alliances & Loyalty Programs

c.Ancillary Services

15

Baggage Transportation by Air
a)Baggage allowance for Checked & Unchecked Baggage
b)Assessing Baggage Rules for Interline Itineraries

c)Mishandling of Baggage (Delay, Damage, Pilferage, Total
loss)

15

Industry Codes, Terminology and Definitions
a)Travel Terminology & Definitions
b) Airline & Currency Codes

c) Special Service Request codes

15

Time Calculation
a)World Time Zones
b)Time Difference

c)Total Transportation Time

15

TOTAL NUMBER OF LECTURES ALLOTTED INTHE
SEMESTER

60




Methodology for Internal Assessment:

1.
2. Viva

Powerpoint presentation

Reference Material:

Tourism Operations & Management by Sunetra Roday,Archana Biwal,Vandana Joshi
The Global Airline industry by Peter Belobaba,Cynthia Barnhart

Air Transportation A management perspective by John Wensveen

Fundamentals of Air Transport management by P.S Senguttuvan

Airfares & Ticketing by Philip Davidhoff

BoS Syllabus Sub-Committee Members:
1.

Mrs. Arpita Joshi Gokhale, Coordinator and Assistant Professor, Department of
B.Voc, and Chairperson, BoS, V. G. Vaze College (Autonomous).

Ms Suchitra Poojari, Assistant Professor,Department of B.Voc ,and Member, BoS,
V.G.Vaze College (Autonomous).

Mr.Vikram Darve , Industry Partner and Visiting Faculty,Department of B.Voc ,and
Member, BoS, V.G.Vaze College (Autonomous).

Question Paper Pattern for External Evaluation

Duration:2 Hours
Maximum Marks:60 Instructions:

1.

All questions are compulsory.

2. Each question carries 02 marks.

Q. 1

30 Multiple Choice Questions . 60




SEMESTER-III

Teaching Continuous Internal Assessment Semester-end
Scheme (CIA) Examination
(Hrs/Week) 40 marks 60 marks

Total
Marks
100

L T P | C [ CIA1 | CIA-2 | CIA-3 | CIA-4| Lab Written

41 -1 -14] 20 10 10 - - 60

100

Course Title World Geography

Paper DSC-CORE (Minor)

Course Code VVWG202

Total Marks 60 + 40 = 100

Number of Lectures | 60 lectures of 60 minutes each

Course Objectives:

On successfully completing this course the learner will be able to:
1)Identify World’s Continents and major countries within the continents.
2)Locate Key cities within Selected Countries.

3)Decode and Encode City & Airport Codes.

4)ldentify Sub-Area of the World.

Course Outcomes:
On successfully completing this course the learner will be able to:
1) Identify Continents,major countries and cities.
2) Establish most efficient routes.
3) Use City & Airport Codes to make reservations.
4) Locate cities & countries in each Sub-Area.

Syllabus

Lectures

Module | Details/Texts allotted




Traffic conference area 1
a.City & Airport codes, Mapping of North America

b.City & Airport codes, Mapping of Central America & Caribbean
Islands

C.City & Airport codes, Mapping of South America

2 Traffic conference area 2 15

a..City & Airport codes, Mapping of Europe
b.City & Airport codes, Mapping of Middle East

c.City & Airport codes, Mapping of Africa

Traffic conference area 3
a.City & Airport codes, Mapping of South Asian Subcontinent
b.City & Airport codes, Mapping of South East Asia & Japan, Korea

c.City & Airport codes, Mapping of South West Pacific

Sub Areas
a. Sub Areas of Traffic Conference Area 1
b.Sub Areas of Traffic Conference Area 2

c. Sub Areas of Traffic Conference Area 3

TOTAL NUMBER OF LECTURES ALLOTTED INTHE

SEMESTER 60

Methodology for Internal Assessment:

Oral Exam

Reference Material:

e Tourism Operations & Management by Sunetra Roday,Archana Biwal,Vandana Joshi
e The Global Airline industry by Peter Belobaba,Cynthia Barnhart

e Air Transportation A management perspective by John Wensveen




e Fundamentals of Air Transport management by P.S Senguttuvan

e Airfares & Ticketing by Philip Davidhoff

BoS Syllabus Sub-Committee Members:

1. Mrs. Arpita Joshi Gokhale, Coordinator and Assistant Professor, Department of

B.Voc, and Chairperson, BoS, V. G. Vaze College (Autonomous).

2. Ms Suchitra Poojari, Assistant Professor,Department of B.Voc ,and Member, BoS,

V.G.Vaze College (Autonomous).

3. Mr.Vikram Darve , Industry Partner and Visiting Faculty,Department of B.Voc ,and

Member, BoS, V.G.Vaze College (Autonomous).

Question Paper Pattern for External Evaluation

Duration:2 Hours

Maximum Marks:60

Instructions:
1. All questions are compulsory.
2. Each question carries 01 mark.

Q.1 Encoding of City & Airport Codes 20
Q.2 Decoding of City & Airport Codes 20
Q.3 Mapping cities on Blank Maps 10
Q4 Identify Areas & Sub Areas 10
SEMESTER-III
Teaching Continuous Internal Assessment Semester-end | Total
Scheme (CIA) Examination | Marks
(Hrs/Week) 40 marks 60 marks 100
L T P C | CIA1 | CIA-2 | CIA-3 | CIA-4 | Lab Written -
2 - - 2 - - - - 40 60 100




Course Title Basics of Accountancy i

Paper Open Elective
Course Code VFBA229
Total Marks 60 + 40 = 100

Number of Lectures |30 lectures of 60 minutes each

Course Objectives:

1. To acquaint students with the basic concepts and terminologies of Cost
and Management accounting.

2. To help students understand, analyze and make business decisions.

3. Core focus on tourism related course material.

4. To make understand the nuances of basic GST.

Course Outcomes:
On successfully completing this course the learner will be able to:

1. Understand the basic concepts of Marginal Costing- Contribution,
Break-even analysis and its application in decision making.

2. Analyze and decide on application off unds and make business

decisions.

Understand the process of determination of operating cost.

4. Understand basics of GST and applicability of GST in Tourism industry.

w

Syllabus
Number
Module | Details/Texts of
Lecture
s
Allotted
Introduction To Marginal Costing
1 10
Basic concepts and terminologies Contribution
and P V Ratio
Break-Even Analysis(with Margin of Safety)
Introduction to Capital Budgeting 10

2 Meaning, importance of Capital Budgeting

Cash-Inflows and Outflows

Methods of evaluation with respect to tourism industry —
Payback Period Method, Payback Profitability Method &
Net Present Value method(Excluding Discounted Payback,
Profitability Index and Capital Rationing)




Introduction to Income Tax & GST 10

Introduction and basic concepts of GST & Inc. Tax GST: Scope
of Supply: Including place and time of supply, GST on Train
travel, Airplane Travel, Restaurants and Accommodation
services

TOTAL NUMBER OF LECTURES ALLOTTED IN THE

SEMESTER L

Methodology for Internal Assessment:

Class Test
Assignment/ Projects/Presentations

Quizzes

Reference Material:

1.StudymaterialasissuedbythelnstituteofCharteredAccountantsof Books India

for Intermediate course(May2020 and onwards)Paper3:Costand

Management Accounting — Module 2

2. Study Material as issued by Institute of Chartered Accountants of India for
Intermediate course applicable for May,2020 examination onwards - Paper-8:
Financial Management & Economics for Finance -Section-A:FinancialManagement
Module2

3. Study Material as issued by the Institute of Chartered Accountants of India for
Intermediate Course relevant for May, 2020 and November,2020 examinations
Paper-4:Taxation-Sec-B:IndirectTaxes

BoS Syllabus Sub-Committee Members:
1.

Mrs. Arpita Joshi Gokhale, Coordinator and Assistant Professor, Department of
B.Voc, and Chairperson, BoS, V. G. Vaze College (Autonomous).

Ms Suchitra Poojari, Assistant Professor,Department of B.Voc ,and Member, BoS,
V.G.Vaze College (Autonomous).

Mr.Vikram Darve , Industry Partner and Visiting Faculty,Department of B.Voc ,and
Member, BoS, V.G.Vaze College (Autonomous).

Question Paper Pattern for External Evaluation

Duration:2 Hours

Maximum Marks:60

Instructions:




—

. All questions are compulsory.
2. Make suitable assumptions wherever necessary and state the assumptions

made.
3. Answers to the same question must be written together.
4. Numbers to the right indicate marks.
5. Draw neat labelled diagrams wherever necessary.
Q.1 Practical Problem (1/2) 15
Q.2 Practical Problem (1/2) 15
Q.3 Practical Problem (1/2) 15
Q.4 Practical Problem (1/2) 15
SEMESTERA-III
Teaching Continuous Internal Assessment Semester-end | Total
Scheme (CIA) Examination 60 | Mark
(Hrs/Week) 40 marks marks s 100
L T| P | C|CIA1]| CIA-2 | CIA-3 | CIA-4 | Lab | Writte | Practic -
n al
2 - 2 2 - - - - 40 60 - 100
- - 2 2 - - - - - - 100 100

Course Title

Media and Advertising

Paper Vocational Skill Enhancement Course
Course Code VVMA204
Total Marks 60+40 =100

Number of Lectures

30 lectures of 60 minutes each

Course Objectives:

1. To familiarize the learners with the basics of media and advertising.
2. To make them aware of the roles of media and advertising in travel and tourism.
3. To make them understand the features of tourism related advertising.
4. To enable them to create campaigns in the relevant field.




Course Outcomes:
On successfully completing this course the learner will be able to:

1. Describe the functioning of the advertising industry in India with reference to
tourism and hospitality, Understand the potential of media and advertising in

promotion of Tourism in India

abkwpn

Recall major tourism campaigns in India.
Explain recent trends in the advertising communication industry of India.
Plan an ad campaign of popular tourist destinations in India.
Disseminate knowledge about popular campaigns, films that promoted the
tourism industry, comprehend and express lessons learnt in the form of
answers, apply the information acquired in assignments and presentations,
examine critically what they have learnt, establish a connection with present
situations and be in a position to evaluate the value of information acquired.

Syllabus

Module

Details/Texts

Number
of
Lectures
Allotted

Media: An Introduction
A. Mass Communication and Mass Media

B. Constituents of Media: Language, Culture, Information and
Technology

C. Types of Media: Print Media, Television, Outdoor and New Media
(along with their respective advantages and disadvantages)

10

Advertising: An Overview
A. Ps of Marketing

B. Creativity in Advertising: Copywriting, and Techniques of
Visualization

C. Types of Tourism Advertising: Destination-Based and
Service-Based Advertising

D. Types of Advertising Appeals
E. Steps of Ad Campaign:
e Target Audience Profiling

e Campaign Objectives

15




e Creative Strategy

e Promotion Mix

e Media Mix

e Campaign Implementation

e Campaign Evaluation

3
Media & Tourism Campaign 05
IA. Case studies: Incredible India, Maldives, Kazakhstan, Bollywood &
Switzerland
B. Pandemic and Tourism
TOTAL NUMBER OF LECTURES ALLOTTED INTHE 30

SEMESTER

Methodology for Internal Assessment:

1.

Students should prepare a pitch deck for a new tourism campaign of an Indian

state and design mockups of the ads.

2. Case Studies

Reference Material:

Advertising Principles and Practices ( 7th Edition) William D. Wells, John Burnett,

Sandra Moriarty

Copy paste : How advertising recycle ideas by Joe La Pompe
Indian Advertising: Laughter & Tears by Arun Chaudhuri
Adkatha The Story Of Indian Advertising by Halve Anand
Pandeymonium by Piyush Pandey

Introduction to Advertising — Amita Shankar

Advertising — Pearson Education

www.afags.com

www.exchanged4dmedia.com

www.adweek.com

BoS Syllabus Sub-Committee Members:



http://www.afaqs.com
http://www.exchange4media.com
http://www.adweek.com

Mrs. Arpita Joshi Gokhale, Coordinator and Assistant Professor, Department of

B.Voc, and Chairperson, BoS, V. G. Vaze College (Autonomous).

Ms Suchitra Poojari, Assistant Professor,Department of B.Voc ,and Member, BoS,

V.G.Vaze College (Autonomous).

Mr.Vikram Darve , Industry Partner and Visiting Faculty,Department of B.Voc ,and

Member, BoS, V.G.Vaze College (Autonomous).

Ms Disha Parab, Visiting Faculty, Department of B.Voc, V G Vaze College

(Autonomous)

Question Paper Pattern for External Evaluation

Duration:2 Hours
Maximum Marks:60
Instructions:

1.

All questions are compulsory.

2. Each question carries 15 marks.
Q.1 Essay Type (Module 1) 15
Q.2 Essay Type (Module 2) 15
Q,3 Essay Type (Module 3) 15
Q4 Short Notes 15

SEMESTER-III




Teaching Continuous Internal Assessment Semester-end | Total
Scheme (CIA) Examination | Marks
(Hrs/Week) 20 marks 30 marks 50
L T P C | CIA1 | CIA-2 | CIA-3 | CIA-4 | Lab Written -
2 - - 2 10 10 - - 20 30 50
Course Title Communication Skills in Hindi
Paper AEC
Course Code VFCS234
Total Marks 50
Number of Lectures | 30 lectures of 60 minutes each

Course Objectives:

1.

2.

3
4

5.

391 faaR T fATr3 @ 9faf adies & T areretfa &9 @ gg ¥ & axet
eSS GEERGL

3794 TR ek T & AT 3T URT 978 F T¥dd e & oy omt &
aﬂmaﬂmmml

. OEH YHITaR Hs|q< TG ARITFIAT & AT T &THAT fAarTfad |
. YCY 3R] Jear T SATAHIY TeTe FAT|

T 3 JHTYOT & ToIT 31ca faary i $a=T SeTd aeT|

Course Outcomes:

ST Pl J&TH e & oaIT

1.

2.

3
4.
5

%@am%ﬁﬁﬂﬁﬁﬁwﬁwﬁw%%w&w
FT |
379 TIuR shaleh §O & AT 3T URIITE 7 T el oh Tl Sral o ok
E&TdT 3cYoaT gIa|
. Ol YHITER HRR T FYRlerdcral & FaileT &1 a7ear fasdd gl
SCAd 5u||w|”§¥ Jear 1 STAHRY g1l

T H THYUT & ToIT 31Tcd [3a1T T HTa=T SATeTd 819 |




Syllabus

Number
Module | Details/Texts L of
ectures
Allotted
HTST 1M T 37T, TRATST, TIET 3 HAGcT ; VT A & A< oo,
ST, UaaT, forEgsr|
1 10
HSTSOT hIRAel T 37U T FGHY |
HHATIOT Wﬂr_ﬂm . Clldcloilbl, T e, dig-olddlq, 3431%,
2 3TTITST, SToT FoaTeTaT | 10
HaT sholl h3UTGTeT 1) HIST AT 2) 3edRTel &dfel (Volume)
olgall (Accent)
3 10
TOTAL NUMBER OF LECTURES ALLOTTED INTHE 30

SEMESTER

Methodology for Internal Assessment:

1. a7 GLETT,Thed T UT, AT, oied AT $TYUT, si3cd Shereldl Ud T JTR0T|

References:

1. 81907 3R HHTTOT ¥ feer QATehed —AY T AT, IR ot THHATOT Aistelr 9, 7Y
2. $TTYUT el — ST FGLT AT , AT feoalr

3. $TTYUT — HHATYOT, STATY 3UTEATT fohclTd A, SATEIEIG
4. et 3R anlerer, T Afged HER, FkE

5. HTST-G2eT , 3T, THeT e fAearaAfe wemrerT

BoS Syllabus Sub-Committee Members:




B.Voc, and Chairperson, BoS, V. G. Vaze College (Autonomous).

V.G.Vaze College (Autonomous).
Member, BoS, V.G.Vaze College (Autonomous).

(Autonomous).

Dr TipuSultan Sayyed, Head, Department of Hindi, V G Vaze College

Mrs. Arpita Joshi Gokhale, Coordinator and Assistant Professor, Department of
Ms Suchitra Poojari, Assistant Professor,Department of B.Voc ,and Member, BoS,

Mr.Vikram Darve , Industry Partner and Visiting Faculty,Department of B.Voc ,and

Question Paper Pattern for External Evaluation

Duration: 1 Hr
Maximum Marks:30
Instructions:

1.

All questions are compulsory.

2. Each question carries 15 marks.
Q. 1 Short Answers 10
Q.2 Short Answers 10
Q3 Short Answers 10
SEMESTER-III
Teaching Continuous Internal Assessment Semester-end | Total
Scheme (CIA) Examination | Marks
(Hrs/Week) 20 marks 30 marks 50
L|T| P | C|CIA1|CIA-2| CIA-3 | CIA-4| Lab Written -
2 - - 2 10 10 - - 20 30 50
Course Title Communication Skills in Marathi
Paper AEC
Course Code VFCS233
Total Marks 50
Number of Lectures | 30 lectures of 60 minutes each




Course Objectives:

1. FRTET AT TTUTAS ITaSiadicl cAagIRes TdIG TcHHATT ol

2. FRIST HIST HaTE FIeATaTS! FiTerieT T 3eioara SUdER Y Hdd

ITI AT g14.

3. SATSHATC § HEAT, HECH &ATciel FHTG, ATETH T HRIshd JTETS!

AT, AATE, T9T g daded ATdel Hiered A ad Hor.

Course Outcomes:
On successfully completing this course the learner will be able to:

1. FAIST ANATT ITUHAS Tl SATAIReh HATG JTcHATT hidl Adid.

2. S ST SHATHRTAUS FaTeTd BrIe-cle el Acird.
3. FHHA, TR ATCIATCIT GAGATIT, TdT, HATET daFdcd AT FAT AT gl

Syllabus
Number
Module | Details/Texts of
Lectures
Allotted
maﬁel—ér EIEY, %e‘rsraaamfrm HATC, ThoUadl, HdTerT
U, AT Heah, Tdle, Hdlerdid 35U
1 15
STIHTciTel HaTaT SATeTe] : shUeil fehdl HEAT/ HECT &iATcitel
qHAGT B, JIHdTdd, HATEd d dFdcd ATciTel HAGIT Hgcd.
2 15
TOTAL NUMBER OF LECTURES ALLOTTED INTHE 30

SEMESTER




Methodology for Internal Assessment:

2. Presentations
3. Panel Discussions

4. Debates

5. Short written tests

References:

1.egfFadcd TAhTaIETSr HIVOT e hiRred, HuTeeh: S1. JLARTST dl¥,31.¢qeleg o3, 3.

JeaTT HEToTeT, 372U YehTUs.

2. HATE P , ST, TRAT HITA, STIHS YleaThla.

3.HTST 37707 hiered faehTd, UT. 1. TETT AT, AT JhIe.

4. ATETATATE! oI TATE, iRT, 1. 378TH TRYIS, YT TfeeThala.
5. SATAGTIeh FTST - 1. JehTel URH.

BoS Syllabus Sub-Committee Members:

1.

Mrs. Arpita Joshi Gokhale, Coordinator and Assistant Professor, Department
of B.Voc, and Chairperson, BoS, V. G. Vaze College (Autonomous).

Ms Suchitra Poojari, Assistant Professor,Department of B.Voc ,and Member,
BoS, V.G.Vaze College (Autonomous).

Mr.Vikram Darve , Industry Partner and Visiting Faculty,Department of B.Voc
,and Member, BoS, V.G.Vaze College (Autonomous).

Mr Arvind Jadhav, Head Department of Marathi, V G Vaze College
(Autonomous)

Ms Nikita Vichare, Assistant Professor, Department of Marathi, V G Vaze
College (Autonomous)

Ms Manjusha Pimple, Assistant Professor, Department of Marathi, V G Vaze
College (Autonomous)

Question Paper Pattern for External Evaluation

Duration: 1 hr

Maximum Marks:30
Instructions:
All questions are compulsory.

2. Each question carries 15 marks.

1.

Q.1 Short Answers 10
Q.2 Short Answers 10
Q,3 Short Answers 10




\W

Dr. Kanu Priya Bharadwaj
VC Nominee — BoS

Mrs Arpita Joshi Gokhale
Coordinator

B.Voc (Tourism and Hospitality)
Vaze College (Autonomous)




